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ABSTRACT 
Demand elasticities in two major markets for Indonesian shrimp, The 
USA and Japan, were analyzed as  a basis for identifying factors influencing import 
of the commodity by two countries. Price of tuna. per capita fish consumtion and 
import volume from India were found to be significant factors intluencing import 
of Indonesian shnrnp by Japanese market. In the case of the USA market, the es- 
timate model failed to explain the factors influencing import. Hygienic factor is 
supposed to be major factor responsible for the faiiure of Indonesian Shrimp to en- 
ter into The USA market. 
PENDAHULUAN 
Latar Belakang 
Udang merupakan komoditi non migas keenam terbesar dalam penerimaan 
ekspor Indonesia setelah kayu lapis (plywood), pakaian jadi (garments), textile 
fabrics), sepatu (footwear) dan karet alam (natural rubber). Disamping itu, pe- 
ranannya terhadap ekspor komoditi pertanian cukup tinggi. yaitu mencapai 21.56 
persen. 
Pasar utama ekspor udang Indonesia adalah Sepang yang mengambil 64.48 
persen dari total volume ekspor udang Indonesia dan hanya sebagian kecil (9,77 
persen) ke Amerika Serikat (1990). sementara itu pangsa pasar udang Indonesia di 
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